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AHOTALUIA

Tema: «MeHepXXMeHT i MapKeTUHr 6ibnioTe4yHo-iHhopmauinHol
DiSANBHOCTI»

3anucka: 62 cTopiHku, 5 101aTKiB, 45 MiTepaTypHHUX JKEPEIL.
O6’eKkT AOCNIMKEeHHA — MEHEPKMEHT Ta MAPKETHHT .

MpeameT gocnimXeHHA — MEHEDKMEHT Ta MapKETUHT 010J110TeUHO-
1HGOpMaIIHHOT TISTHFHOCTI.

MeTa BUNycKHOI pOBOTU — nipeacTaBUTH 0i0TIOTCUHMI MAPKETHHT Ta
MEHE/[KMEHT SIK KOHIICTIIIIF0 TBOPUYOTO YIPaBIiHHA 010110T€KOI0, OPIEHTYBATHUCS
Ha 3aJI0BOJICHHSI CTIPABXKHIX 1 MAaHOYTHIX JOKYMEHTAJIbHO-1H(POpMAIIHHUX TTOTPeO
KOPHUCTYBaUiB 3a JOIIOMOTOI0 aHaJIi3y, IPOTHO3yBaHHS Ta CTUMYJIIOBAHHS TTOTTUTY
Ha 010J110TEYHHI TPOIYKT.

VY GakanaBpchKiil poOOTI 3’ICOBAHO, 1110 MEHEI)KMEHT Ta MAPKETUHT
010110T€YHO-1H()OPMALIHOT AISUTBHOCTI SABJIIE COOOIO COLIANIBHE, a HE CYTO
TEXHIYHE SIBUIIE, SIK 1€ BBAXKAJIOCA paHiiie. ToOTo, MOYKHA MiJICYMyBaTH, 1110
MapKETHUHT Ta MEHEIKMEHT JO3BOJISIE BIOKUTH 010110T€UHO-1H(GOpMALIIiTHIN
JUSITTBHOCT1 Y KPU30B1 YacH, KOJIM CKOpOUYy€eThes (piHAaHCYBaHHS, KoM 010110TeKa
Mae€ BIJICTOIOBATHU MPaBO Ha Mojajiblile icHyBaHHs. CiupaHHs Ha MApKETUHT Ta
MEHEKMEHT SIK CUCTEMHU YIIpaBIiHHS Ta TpaHchopmarlii 610,110TeKr B pUHKOBIT
€KOHOMII[l CTABUTH ii B OLIIBII BUTIIHE MOJIOKEHHS Yy MOPIBHIHHI 3 010;110TeKamH,
110 MPAIOIOTh 32 TPATUIIIMHOK MOACIUTIO. MapKEeTHHT Ta MEHEDKMEHT
MPUHITUTIOBO Mepedy10By€e 010110TeKy, MUCIIEHHS 010110TeKapiB, MOBEPTAE iX Y
01K KOpUCTYyBaya 1 TUM CaMUM MOJIErye 1IeHTU(]IKaLi0 IXHbOI peakuii Ha
BUMOTH PUHKY.

Knroyoei crioga: mapkeTHHT, MEHEDKMEHT, 010110 TeUHO-1HpOpMaIliitHa
TISUTbHICTD, 010J110TEKA.



Theme: Management and marketing of library and information
activities

The bachelor's thesis found that the management and marketing of library
and information activities is a social rather than a purely technical phenomenon, as
previously thought. That is, we can conclude that marketing and management
allows to survive the library and information activities in times of crisis, when
funding is reduced, when the library must defend the right to continue to exist.
Reliance on marketing and management as a system of management and
transformation of the library in a market economy puts it in a better position than
libraries that operate on the traditional model. Marketing and management
fundamentally restructures the library, the thinking of librarians, turns them
towards the user and thus facilitates the identification of their response to market
demands.

Key words: marketing, management, library and information activity,
library.



